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Dictionary of Strategy Sep 01 2020 The Dictionary of Strategy:
Strategic Management A-Z is a lively, contemporary sourcebook that will
help illuminate major debates, issues, and scholarship in strategic
management. The dictionary is a teaching tool that introduces the reader
to the major terms in the field, giving them a general framework of
strategic management. The book presents a unique, existential view of
strategy that emphasizes strategic debate of the big issues, strategic
thinking at all levels of an organization, and the idea that that one can
start at many different points and gain information about the
environment and constraints necessary to form an appropriate strategy.
The Paradoxical Foundation of Strategic Management May 09 2021
At last – a systematic critique of the scientific discourse of strategic
management. This fantastic book uncovers scholars' unquestioned
assumptions and shows that by upholding these assumptions researchers
obscure the paradoxical nature of strategic reasoning. To uncover the
paradoxes of strategic management the author refers to the philosophy
of Jacques Derrida. He delves into the internal contradictions that
inevitably occur when theorizing about corporate strategy along the
dimensions strategy context, process, and content and shows how these
paradoxes can enrich future thinking about strategic problems.
International Journal of Strategic Management Long Range
Planning Jan 17 2022
The Cores of Strategic Management Nov 03 2020 This is a study of the
analytic tools and processes involved in the formulation and
implementation of strategic choices in realistic organizational settings.
Essentials of Strategic Management Sep 25 2022 Thorough yet concise,
ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief
version of the authors' market-leading text STRATEGIC MANAGEMENT:
AN INTEGRATED APPROACH. Following the same framework as the
larger book, ESSENTIALS helps students identify and focus on core
concepts in the field in a more succinct, streamlined format. Based on
real-world practices and current thinking, the text's presentation of
strategic management features an increased emphasis on the business
model concept as a way of framing the issues of competitive advantage.
Cutting-edge research, new strategic management theory, and a handson approach allow students to explore major topics in management,
including corporate performance, governance, strategic leadership,
technology, and business ethics. In addition, a high-quality case program
examines small, medium, and large companies--both domestic and
international--so that students gain experience putting chapter concepts
into real-world practice in a variety of scenarios. Important Notice:
Media content referenced within the product description or the product
text may not be available in the ebook version.
STRATEGIC MANAGEMENT Apr 08 2021 The second edition of the book
is richer in contents with updated concepts on strategic management.
The entire text is restructured and fine-tuned to meet the needs of the
students pursuing MCom/MBA/PGDBA and identical courses. The book,
now divided into four parts, is focused on providing the readers broad
perspectives on formulation of strategy, its processes, implementation as
well as evaluation so as to assess its effectiveness. The book brings into
fore the learning that a strategy is good if it passes the test of feasibility,
acceptability and suitability. Now, the text incorporates 44 live cases of
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successful, reputable organizations, which have excelled as a result of
application of strategic planning/strategic thinking in formulation and
implementation of their strategies. Besides, references have been made
of the practices in 65 successful global companies while discussing the
concepts and practices. NEW TO THE SECOND EDITION Beginning with
an overview of strategic management, the text analyzes important topics
such as • Environmental macro- and micro-factors of the organization,
which underline success of an enterprise • What develops sustainable
competitive advantage in organizations • Eight implementation
techniques which are helpful in successful implementation of strategies •
Evaluation of strategy and GE-McKinsey matrix on measurement of
organizational success • Role and traits of strategic leadership for
successful implementation of strategy in face of uncertain, turbulent and
complex global market • Learning from the case study on Mobil company
A Casebook of Strategic Corporate Social Responsibility Jul 23
2022 This casebook argues that corporate sustainability agendas should
look beyond stakeholder demands and desires, towards strategic
opportunities to achieve social and commercial benefits simultaneously.
It encourages shifting focus from a strategic approach to a sustainable
business practice. As the cases in the book highlight, it is in every
company’s best interest to identify a manageable number of
sustainability initiatives whose shared benefits—for society at large and
the company—are significant and also substantially help the company
strategically position itself in the competitive marketplace. Strategic
sustainable business practices can lead to shared value creation,
strengthening the company’s competitiveness and establishing a
symbiotic relationship. Companies can achieve solid profits by doing
good things for the environment; it is a “win-win” for society and for
business. This casebook provides examples of multi-stakeholder
partnerships that aim to create sustainable enterprises. Ideal for
teaching purposes, after a brief introduction to the case method, the
cases are presented with no comments or criticisms.
The Strategic Planning Process Dec 24 2019 Strategic management is a
field that has diversity in approach and scope, but relative homogeneity
in pedagogy. This book, a refreshed edition of its successful predecessor,
brings something different to the field, by concisely introducing it with a
focus on doing business in the Middle East and North Africa.
Supplemented by online case studies and other resources, the reader is
exposed to a plethora of concepts, theories, practical implications, and
experiential exercises in the strategic management process. The updated
text explores key regional issues, including the "Arab Spring", economic
recession, corporate social responsibility, the role of women in business
and the rise of emerging economies. The reader is encouraged to look at
the world in light of the challenges many organizations are facing around
the globe. Features like "Stop and Think Critically" and "Focus" points
throughout each chapter encourage and inspire a thoughtful reading of
the text. This is a book designed to aid undergraduate and graduate
students, as well as managers in both for-profit and non-profit sectors.
The authors guides the reader through both new and ongoing issues in
the field of strategic management, and allow them to foster a greater
understanding of this ever-developing field.
Patterns of Strategy Jun 10 2021 Patterns of Strategy shows how the
strategic fit between organisations drives strategic direction. It is
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essential reading for those who wish to understand how to manoeuvre
their organisation to change its strategic fit to their advantage. The 80
‘patterns’ of strategy help you explore options for collaboration and
competition within your strategic ecosystem. A practical and
authoritative guide, you can use it to plan and navigate your strategic
future.
Strategy That Works Feb 06 2021 How to close the gap between
strategy and execution Two-thirds of executives say their organizations
don’t have the capabilities to support their strategy. In Strategy That
Works, Paul Leinwand and Cesare Mainardi explain why. They identify
conventional business practices that unintentionally create a gap
between strategy and execution. And they show how some of the best
companies in the world consistently leap ahead of their competitors.
Based on new research, the authors reveal five practices for connecting
strategy and execution used by highly successful enterprises such as
IKEA, Natura, Danaher, Haier, and Lego. These companies: • Commit to
what they do best instead of chasing multiple opportunities • Build their
own unique winning capabilities instead of copying others • Put their
culture to work instead of struggling to change it • Invest where it
matters instead of going lean across the board • Shape the future instead
of reacting to it Packed with tools you can use for building these five
practices into your organization and supported by in-depth profiles of
companies that are known for making their strategy work, this is your
guide for reconnecting strategy to execution.
The Future of Strategy: A Transformative Approach to Strategy for
a World That Won’t Stand Still Oct 26 2022 Own the Future of Your
Industry with a Transformational Strategy Designed for Today's Business
World Leaders today are inundated with strategic opportunities,
besieged by business disruptions, and pressured to innovate--to do things
better, faster, or differently. The CEO of a Fortune 500 firm explains it
best: "I am looking at 23 different strategic initiatives. Trying to develop
and implement so many strategies is like trying to change the driver,
tires, the oil, and the bumpers; paint the body; and tune the engine. And
doing all of this on a car that's running at full speed." The answer used to
be found in strategy. But in the past decade, the commonly deployed
large-scale strategic exercises were largely discredited. They were slow
and elaborate and did not deliver the expected returns, let alone help
make sense of a glut of initiatives or cope with an increasingly
unpredictable future. The Future of Strategy brings strategy back from
those big top-down plans. It answers the questions of executives facing
tumultuous business conditions and rapidly shifting markets: Is strategy
still possible? Yes. Aren't strategies outdated before they can be
implemented? Not if they are done right. Rather than developing
strategy, aren't we better off being agile and able to capitalize on
emerging trends faster than our peers? Agility complements strategy; it
cannot replace it. This book is about reversing course and repositioning
strategy in its rightful place as the overarching management system. The
authors introduce their core methodology, designed to future proof
companies against the friction and "fog of war" that inexorably
accompany changing times. They synthesize three fundamental
principles that, when combined, provide the means to reclaim strategy:
Take direct cues from fundamental trends affecting the company going
forward Engage people across the company to translate these cues into
strategy and effectively eliminate the handover hurdle between
formulation and execution, a major reason for strategy failure Capture
the output as competitive opportunities and manage their life cycles-when some have run their course, others are ready to take over Strategy
today requires stepping over the shadows of one's own ingrained beliefs
to capture new opportunities. This book reveals the inner workings of
transformational strategies developed by leaders who gradually become
more successful by advancing winning combinations of attitudes, values,
habits, and practices.
Future Directions of Strategic Communication May 29 2020 This
book examines the state of strategic communication as a discipline and
how it has emerged as a unique area of scholarship in the beginning of
the 21st century. Strategic communication encompasses all
communication that is substantial for the survival and sustained success
of entities like corporations, governments, non-profits, social movements,
and celebrities. A major aspect of the field is the purposeful use of
communication by an organization to engage in conversations of
strategic significance to its goals. The contributions in this book provide
unique insights, make compelling arguments, and highlight promising
areas of scholarship in strategic communication. Presented in four parts,
the chapters explore the emergence of strategic communication, its
conceptual
foundations, its expanding body of knowledge, and the
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foundation for further development and new directions in the field. Of
interest to those studying communication from the perspectives of
communication science, management theory, organizational studies, or
business administration, this volume will also be useful for readers who
are new to strategic communication, and who are interested in the field
for its new avenues of research. This book was originally published as a
special issue of the International Journal of Strategic Communication.
The Strategy Book ePub eBook May 21 2022 Thinking strategically is
what separates managers and leaders. Learn the fundamentals about
how to create winning strategy and lead your team to deliver it. From
understanding what strategy can do for you, through to creating a
strategy and engaging others with strategy, this book offers practical
guidance and expert tips. It is peppered with punchy, memorable
examples from real leaders winning (and losing) with real world
strategies. It can be read as a whole or you can dip into the easy-to-read,
bite-size sections as and when you need to deal with a particular issue.
The structure has been specially designed to make sections quick and
easy to use – you’ll find yourself referring back to them again and again.
Absolute Essentials of Strategic Marketing Mar 07 2021 Strategic
marketing is a complex topic and this shortform textbook illuminates its
fundamental elements to provide a birds-eye view of the field for
students of marketing strategy. Focused on the marketing of goods and
services, the book highlights how incremental changes in the market
environment drive changes to marketing strategies. The author, an
experienced marketing expert, uses the concept of "strategic windows"
to facilitate student understanding, looking at how firms can best
anticipate and react to opportunities and threats. Enhanced by text
features such as essential summaries, focused references, and additional
online supplements, this very short introduction enables the reader to
zero-in on the core priorities for strategic marketers. The result is a
volume that is valuable reading for marketing students around the world.
The Geometry of Strategy Mar 19 2022 To excel in today’s exacting
world, organizations need to combine strategic planning and strategic
thinking. Strategic planning is a formal activity carried out periodically
by top managers, but it is vulnerable to change. Strategic thinking is an
informal activity that occurs intermittently throughout an organization,
but it tends to be non-cumulative. Keidel offers a framework for
integrating strategic planning and strategic thinking that leverages the
strengths of both. The key to his work is the application of simple
geometric forms—especially, 2x2 grids and triangles—that help
organizational leaders and strategists structure their thinking and
planning. Keidel introduces four strategic categories—persona
(organizational identity), performance (what is measured), puzzle
(dilemmas that are faced), and pattern (how to compete, grow, &
organize). Each category matches a specific geometry of thinking—point,
linear, angular, and triangular. The payoff? A novel way to develop
strategy, as well as a set of conceptual lenses for "reading" any other
organization’s strategy—or any strategic argument. Keidel’s work is
illustrated with case studies from his own consulting practice and
grounded in the theoretical literature underlying the various geometries
of thinking. This book will be a valuable resource for managerial and
executive education in strategy, as well as a provocative reading for
organizational strategy consultants and thoughtful practitioners.
The Oxford Handbook of Strategy Implementation Nov 22 2019 Many
strategies fail not because they are improperly formulated but because
they are poorly implemented. The Oxford Handbook of Strategy
Implementation examines the crucial role of implementation in how
business and managerial strategies produce returns. In this wide-ranging
collection of essays, leading scholars address governance, resources,
human capital, and accounting-based control systems, advancing our
understanding of strategy implementation and identifying opportunities
for future research on this important process.
Strategic Management (color) Apr 20 2022 Strategic Management
(2020) is a 325-page open educational resource designed as an
introduction to the key topics and themes of strategic management. The
open textbook is intended for a senior capstone course in an
undergraduate business program and suitable for a wide range of
undergraduate business students including those majoring in marketing,
management, business administration, accounting, finance, real estate,
business information technology, and hospitality and tourism. The text
presents examples of familiar companies and personalities to illustrate
the different strategies used by today's firms and how they go about
implementing those strategies. It includes case studies, end of section
key takeaways, exercises, and links to external videos, and an end-ofbook glossary. The text is ideal for courses which focus on how
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organizations operate at the strategic level to be successful. Students
will learn how to conduct case analyses, measure organizational
performance, and conduct external and internal analyses.
Strategic Management Jan 25 2020 Leadership, adaptability, value
creation. These are the skills necessary for tomorrow's managers. This
book is designed to help students think critically and understand fully
how to strategically manage their future firms. .
Situated Practices of Strategic Planning Jul 11 2021 All over the world
societies are facing a number of major problems. New developments,
challenges and opportunities cause these issues and yet cases tell us that
traditional spatial planning responses and tools are often insufficient to
tackle these problems and challenges. Situated Practices of Strategic
Planning draws together examples from across the globe – from France
to Australia; from Nigeria to the United States, as it observes
international comparisons of the strategic planning process. Many
approaches and policies used today fail to capture the dynamics of
urban/regional transformation and are more concerned with maintaining
an existing social order than challenging and transforming it. Stewarded
by a team of highly regarded and experienced researchers, this book
gives a synthetic view of the process of change and frames future
directions of development. It is unique for its combination of analysis of
international case studies and reflection on critical nodes and features in
strategic planning. This volume will be of interest to students who study
regional planning, academics, professional planners, and policy makers.
People Strategy Aug 12 2021 Learn to unlock the potential of your
employees and colleagues with this definitive resource for people
management People Strategy: How to Invest in People and Make Culture
Your Competitive Advantage provides readers with a powerful
framework in which to develop high-performing teams, increase
employee motivation, and use data to build an inviting and effective
company culture. Author Jack Altman, cofounder and CEO of Lattice, an
award-winning HR and performance management platform, shows you
how to: Establish the values that will form the bedrock of your
organization Develop feedback processes that help employees feel heard,
supported, and equipped to succeed Monitor the breadth and depth of
employee engagement in your company Use the data and insights
created by your People Strategy to drive business results Perfect for
executives, managers, and human resource professionals, People
Strategy also belongs on the bookshelves of anyone with even an interest
in how to develop, nurture, and unlock the potential of their employees
and colleagues.
Strategy and Organization Jun 29 2020 Examining some of the new and
emerging issues in strategic management, Loizos Heracleous offers a
fresh approach to the established ideas of strategy. Beginning with the
historical development of the strategy field, including the influence of
industrial organisation and the resource-based view, he develops a new
perspective labelled an 'organisational action' view of strategy. This
approach is theoretically underlain by organisation theory and takes
seriously such issues as the role of agency, the need for a longitudinal
focus on process, the complexities of strategy implementation, and
organisational facets such as strategic choice, organisational culture,
organisational discourses and learning. Combining theoretical subtlety
with an applied orientation, Heracleous examines topical areas such as
corporate governance, inter-organisational networks, and organising for
the future. With original research and extensive surveys of the strategy
literature, combined with a strong practical orientation, this book is ideal
for MBA students, strategy researchers and the more thoughtful
practitioner.
The Strategic Manager Jul 31 2020 The Strategic Manager provides a
comprehensive, logical, and applied insight in strategic management.
Unlike some more theory-heavy texts, this book focuses on how strategy
works in everyday practice, taking readers’ expectations and
understanding beyond that of strategy as a matter of planning only. It
enables the reader to learn and reflect upon their practical skills and
knowledge, and critically evaluate the strategy process and their own
strategic decision-making. The book is based around six different
strategy theories, individually presented and supplemented with useful
lists of questions that encourage readers to become competent strategic
thinkers. This third edition has been fully updated throughout, including
fresh case studies and examples from across Asia, Africa, and South
America that bridge theory with practice, new strategy practice boxes
considering the importance of cooperation and strategic alliances, and
reflective questions to aid understanding. Essential reading for
postgraduate students of strategic management, MBA students, and
those
in executive education, this text will also be a useful tool for
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reflective managers trying to develop a better understanding. Online
resources include chapter-by-chapter PowerPoint slides.
Marketing Planning and Strategy Aug 20 2019 Marketing Planning and
Strategy is designed for courses at the junior/senior-level in marketing
strategy, business unit strategy analysis, strategic market planning,
marketing planning, strategic marketing management and advanced
marketing. It focuses on building the strategic skills necessary to
compete in the global economy by using a variety of analytical
frameworks to understand how companies formulate strategy, make
strategic decisions, and how they implement strategy. This text focuses
on marketing strategy from the viewpoint of the business unit and clearly
distinguishes marketing strategy from marketing management.
Scenario-based Strategic Planning Mar 27 2020 In a world
characterized by increasing complexity and volatility, managers must be
able to flexibly adapt their strategies to changing environmental
conditions. Traditional strategic management frameworks often fail in
this context. Therefore, we present "scenario-based strategic planning"
as a framework for strategic management in an uncertain world.
Previous approaches to scenario planning were complex and focused on
the long term, but the approach developed by Roland Berger and the
Center for Strategy and Scenario Planning at HHL Leipzig Graduate
School of Management is different. By designing appropriate tools and
integrating scenario planning into strategic planning, we have made our
approach less complex and easier for firms to apply. We illustrate the
approach with examples from different industries.
The Handbook of Strategic Expertise Aug 24 2022 Alphabetically
collects and defines terms and methods a manager needs to understand
and apply in corporate strategic planning
Handbook of Strategic Management Sep 20 2019 Revised and
updated for the second edition, the Handbook of Strategic Management
provides a set of broad-based bibliographic essays on strategic
management. It covers synoptic approaches, complexity theory,
organizational capacity, financing strategy, networks, and chaos theory
and offers an in-depth look the use of strategic management in the
private, public, and nonprofit sectors. The National Institute of Personnel
Management called this book " ... the most comprehensive single-source
treatment of strategic management." New topics discuss the role of
strategic management in political decision making, uncertainty, the
absence of strategy, productivity, teamwork, leadership, and change.
The Manual of Strategic Planning for Museums Oct 02 2020 While
some view strategic planning with trepidation, it is one of a museum's
strongest tools for improving quality, motivating staff and board
members, adapting to environmental changes, and preparing the
groundwork for future initiatives. The Manual of Strategic Planning for
Museums offers proven methods for successful strategic planning in
museums from two experienced leaders in the field.
Strategic Review Sep 13 2021 Following careers in the military and in
industry, Robert Grattan has devoted himself to the subject of strategy
and its related theory through his research into the strategy
implementation employed by business, governments and the military.
Strategy process is widely studied and taught but, argues Robert
Grattan, comprehensive prescriptive theories have yet to be developed.
This book is based on analysis of the strategic defence review (SDR)
conducted by the UK Ministry of Defence, the methodology for which has
been employed in other countries. The study focuses on how the review
was managed through the twin lenses of strategic business management
theory and the 'Essence of Decision' theory of governmental decisionmaking closely associated with the John F. Kennedy School of
Government in the USA. The author has been fortunate in being granted
interviews with the leading figures in Government, the Civil Service and
the Military who participated in the SDR process and in having gained
access to information in Ministry of Defence files under Freedom of
Information legislation. The result is Strategic Review, a book that
provides vivid insights into what happened in a large complex
organisation during a major strategic review and highlights the problems
likely to be encountered during the process of formulating strategy in
business, in government, in sport and any other human endeavour. It will
appeal to many in business intrigued by the similarities between the
issues facing business and military strategists; to those involved in public
policy-making; to the defence community; and to academics and higher
level students with an interest in this rich field of study.
The Economics of Strategic Planning Oct 14 2021
Handbook of Hospitality Strategic Management Jun 17 2019
Handbook of Hospitality Strategic Management provides a critical review
of mainstream hospitality strategic management research topics.
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Internationally recognized leading researchers provide thorough reviews
and discussions, reviewing strategic management research by topic, as
well as illustrating how theories and concepts can be applied in the
hospitality industry. This book covers all aspects of strategic
management in hospitality. The depth and coverage of each topic is
unprecedented. A must-read for hospitality researchers and educators,
students and industry practitioners.
The Art and Discipline of Strategic Leadership Feb 18 2022 "The
strategy process Mike Freedman so ably discusses has been put to work
at La-Z-Boy. You will come away from The Art and Discipline of Strategic
Leadership better equipped to not only think more incisively about future
competitive advantage, but your organization will have greater strategic
focus at every level, beginning with the top management team."--Gerald
L. Kiser, President & Chief Executive Officer, La-Z-Boy Incorporated A
powerful new approach to strategy setting from a worldwide leader in
strategic thinking Written by a leading consultant at Kepner-Tregoe, one
of the world's most respected strategy consulting groups, The Art and
Discipline of Strategic Leadership goes far beyond most other strategy
books to offer business strategists an integrated five-phase model for
setting and implementing strategy. Proven effective at a diverse range of
organizations worldwide, the model provides executives with a powerful
framework for assessing and tweaking current strategy, or charting a
bold new strategic course. Encompassing all the critical phases of the
strategic process, The Art and Discipline of Strategic Leadership shows
readers how to: Gather and analyze strategic intelligence Craft a
strategy Develop an implementation plan Take action Monitor progress
and more Throughout, key points are illustrated with case examples from
a diverse range of organizations, including Hallmark, Hong Kong and
China Gas, Lockheed Martin, Savoy Hotel Group, and others.
How to be Strategic Jan 05 2021 FT BUSINESS BOOK OF THE
MONTH 'A comprehensive, concise, and practical guide that will enable
anyone, in any situation, to develop their strategic thinking' Tiffani Bova,
Chief Growth Evangelist, Salesforce, WSJ bestselling author, Growth IQ
'A must read for everyone who ever deals with complex important
challenges. There are many take-away gems here that will help you push
through the knotty centre of hard-to-resolve problems. Highly
recommended!', Richard Rumelt, author of Good Strategy, Bad Strategy
Being strategic is a critical skill. It enables you to solve problems on a
day-to-day basis while also keeping an eye on the long term, anticipating
opportunities and mitigating threats along the way. Fred Pelard has been
teaching strategic thinking to executives at all levels at leading
companies around the world for almost 20 years. How to Be Strategic is
his accessible and thorough guide to strategic thinking in any situation.
It contains 12 smartly illustrated, workable methodologies from leading
experts like Eric Ries, Chan Kim, and Barbara Minto, and will help you
find your own path to the right solution every time. 'A wonderful and
inspirational look into wide-ranging frameworks and theories to spark
new thinking and strategy' Tom Goodwin, author of Digital Darwinism
and Head of Futures and Insight at Publicis Groupe 'Practical and
comprehensive' Roeland Assenberg, Director, Strategy and Banking,
Monitor Deloitte Netherlands
Strategic Renewal Dec 04 2020 Strategic Renewal is an original research
anthology offering insight into a subject area which, although critical for
the sustained success of organizations, has received relatively little
attention as distinct from the more general phenomenon of strategic
change. Firstly, by providing a summary of the literature, this research
anthology helps graduate students and new researchers grasp the
current state of affairs in the field. Secondly, this research anthology will
help update the knowledge base of the existing researchers in the field.
By bringing together various studies, the research anthology determines
the core concepts of the field and elucidates the key gaps and future
research areas. Through contributions building on the knowledge bases
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of other disciplines, this research anthology develops an interdisciplinary
research agenda, giving the reader an in-depth understanding of the
mediating, moderating, and antecedent variables concerning strategic
renewal. Strategic Renewal aims to provide a state-of-understanding to
the subject, as well as a clear picture of the cross-disciplinary landscape
that informs the subject. Thus, this research anthology is essential
reading for managers, consultants, and other practitioners, as well as
students and scholars of business.
Absolute Essentials of Strategic Management Oct 22 2019 Strategy is a
foundational aspect of management education, whilst strategic thinking
is an essential business skill. This shortform textbook provides the
absolute essentials of the field, focusing on how strategy works as a
managed process. The author, an experienced management educator,
provides a clear and concise structure that enables readers to
understand and excel in the core strategic skills that are essential to
contemporary business globally. This concise and coherent text is a
unique alternative to bloated strategic management textbooks and will
be welcomed by students and reflective practitioners around the world.
The State of Strategy Feb 24 2020
Handbook of Strategic Management Dec 16 2021
INTERNATIONAL JOURNAL OF STRATEGIC MANAGEMENT Nov 15
2021
Strategic Communication for Organizations Apr 27 2020 Strategic
Communication for Organizations elucidates the emerging research on
strategic communication, particularly as it operates in a variety of
organizational settings. This book, appropriate for both students and
practitioners, emphasizes how theory and research from the field of
communication studies can be used to support and advance
organizations of all types across a variety of business sectors. Grounded
in scholarship and organizational cases, this textbook: focuses on
message design provides introductory yet comprehensive coverage of
how strategy and message design enable effective organizational and
corporate communication explores how theory and research can be
synthesized to inform modern communication-based campaigns Strategic
Communication for Organizations will help readers discuss how to
develop, implement, and evaluate messages that are consistent with an
organization’s needs, mission, and vision, effectively reaching and
influencing internal and external audiences.
Thinking Strategically in Turbulent Times: An Inside View of Strategy
Making Jul 19 2019 An emergent approach to organizational strategy
making assumptions that few organizations actually realize the goal of
deliberative, top-down strategic planning, and that effective strategy
making occurs on a continual basis and is a shared activity of the entire
organization. This innovative book provides the first in-depth look at how
real organizations are formulating and implementing strategic change
under this new paradigm. The authors have dug deep into three large
and varied organizations (Hewlett-Packard, the California State
University system, and the County of Los Angeles) and identified each
one's efforts to develop a new strategic planning process better-suited to
match the current pace of change and environmental unpredictability.
The book is filled with vignettes, quotes, and real-world examples that
illustrate the trend toward faster, more adaptive strategic planning
processes. It is relevant for a wide range of business, governmental, and
non-profit settings, and should be required reading in any course on
strategic planning.
The Role of Strategic Defense in Soviet Strategy Jun 22 2022
Indhold: Background: U.S. Doctrine and Concepts; Soviet Views on
Weapons Development; Soviet Strategic Defense in the Sixties; The AntiBallistic Missile Treaty; Soviet Analysis of SALT I and the ABM Treaty;
Contemporary Soviet Views on National Air Defense; National Air
Defense in the Seventies; Summary Conclusions.
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