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Creating and Capturing Value Oct 30 2019 The Stanford cases are written from the perspective of
Silicon Valley, the heart of the e-commerce revolution. * Authors are very involved in e-commerce
companies, providing exceptional real world application and relevance.
Cable T.V. and New Media Law & Finance Dec 01 2019
AFTRA. Jan 26 2022
Broadcasting & Cable Yearbook Apr 04 2020
Cablefile Jan 14 2021
Cable TV Consumer Protection Act of 1989 Nov 23 2021
Love, Light, and a Dream May 06 2020 A timely and provocative look at the medium of television
which provides the reader with a compelling investigation of the developments and trends that will
shape the evolution of information technology into the next century.
The Many Lives of the Batman Sep 29 2019 No Marketing Blurb
The Economics of Sport and the Media Feb 24 2022 '. . . this is a fascinating and informative volume
and the bulk of it is accessible to readers without an economics background. It will be of interest to
students of sport and the media and those interested in the commercialisation of leisure in general.'
- A.J. Veal, Leisure Studies
Strategic Dynamics: Concepts and Cases Jul 28 2019 Strategic Dynamics: Concepts and Cases,
by Burgelman, Grove, and Meza offers unique and valuable insight into strategy making for
companies in information technology-driven industries. It is the product of over twelve years of
teaching and research based on a unique combination of academic (Stanford’s Robert Burgelman)
and industry (Intel’s Andy Grove) experience. The key themes and conceptual frameworks discussed
in this book, along with its case studies and industry notes, provide instructors and students with a
more complete viewpoint on the dynamic interactions of companies within industries and between
industries than is typically found in books on strategy and technology strategy.
Advances in Communications and Media Research Feb 01 2020 Advances in Communications &
Media
The New Yorker Mar 16 2021
Approaching the Millennium Jun 30 2022
NFL Draft Nov 11 2020
Business Week Aug 01 2022
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Broadcasting & Cable Sep 02 2022
Emmy Sep 21 2021
Hearing on Telecommunications Policy Reform Jul 08 2020 This document presents witness
testimony and supplemental materials from a Congressional hearing regarding legislation to reform
national telecommunications policy. Most of the proposed changes would allow Americans greater
freedom to choose among communication products and services. Among the topics this hearing
addresses are increasing competitiveness of telephone services, cable rate deregulation, and the
removal of government-imposed barriers to new investment in and ownership of broadcasting
stations. Testimony is included from: (1) Decker Anstrom, National Cable Television Association; (2)
Richard H. Cutler, Small Cable Business Association; (3) U. Bertram Ellis, Jr., Ellis Communications,
Inc.; (4) Edward O. Fritts, National Association of Broadcasters; (5) Scott Blake Harris, Federal
Communications Commission; (6) Gerald L. Hassell, Bank of New York; (7) Roy Neel, United States
Telephone Association; (8) Eli Noam, Columbia Institute for Tele-Information; (9) Preston R. Padden,
Fox Broadcasting Co.; (10) Bradley Stillman, Consumer Federation of America; and (11) Jim
Waterbury, NBC Affiliates Association. The document also features statements by Senators Larry
Pressler, Conrad Burns, and John D. Rockefeller. (BEW)
Encyclopedia of Television Aug 21 2021 The Encyclopedia of Television, second edtion is the first
major reference work to provide description, history, analysis, and information on more than 1100
subjects related to television in its international context. For a full list of entries, contributors, and
more, visit the Encyclo pedia of Television, 2nd edition website.
Telecommunications Jun 26 2019
TV Outside the Box Jul 20 2021 TV Outside the Box: Trailblazing in the Digital Television
Revolution explores the new and exploding universe of on-demand, OTT (Over the Top) networks:
Netflix, Amazon, Hulu, Crackle, CW Seed, Vimeo, AwesomenessTV, and many more. Featuring indepth conversations with game-changing content creators, industry mavericks, and leading cultural
influencers, TV Outside the Box is essential reading for anyone interested in the dynamics of a global
media revolution – while it’s happening. Readers will discover: How the new "disruptors" of
traditional television models are shaping the future of the television and feature film business. You’ll
hear directly from the visionaries behind it all – from concept genesis to predictions for the future of
streaming platforms; their strategies for acquisitions and development of new original content; and
how the revolution is providing unprecedented opportunities for both established and emerging
talent. What’s different about storytelling for the progressive, risk-taking networks who are
delivering provocative, groundbreaking, binge-worthy content, without the restraints of the
traditional, advertiser-supported programming model. Through interviews with the showrunners,
content creators, and producers of dozens of trailblazing series – including Orange Is the New Black,
House of Cards, Transparent, and many more – you’ll learn how and why the best and the brightest
TV content creators and filmmakers are defining the new digital entertainment age – and how you
can, too.
Television & Cable Factbook Aug 09 2020
FCC Record Nov 04 2022
The American Television Industry Aug 28 2019 In an age of proliferating choices, television
nevertheless remains the most popular medium in the United States.Americans spend more time
with TV than ever before, and many 'new media' forms, such as blu-ray movies, Hulu videos, and
Internet widgets, are produced and delivered by the world s most lucrative and powerful television
industry. Yet that industry has undergone profound changes since the 1980s, moving from a threenetwork oligopoly to a sprawling range of channels and services dominated by a handful of major
conglomerates. Viewers cannow accesshundreds of channels at all hours of the day and can search
and select from hundreds of thousands of individual programmeson video and Internet services. This
diversity has fragmented the size of television audiences and transformed relationships between
viewers and television companies. Unlike the first fifty years of television, today'sindustry leaderscan
no longer rely on mass audiences and steady revenue flows from big-budget advertisers, and this in
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turn affects their programming and production strategies.
International Television & Video Almanac Jun 18 2021
GAO Cable Rate Survey Oct 23 2021
Cable Vision May 18 2021
Wealth Creation in the World’s Largest Mergers and Acquisitions Mar 04 2020 This book highlights
research-based case studies in order to analyze the wealth created in the world’s largest mergers
and acquisitions (M&A). This book encourages cross fertilization in theory building and applied
research by examining the links between M&A and wealth creation. Each chapter covers a specific
case and offers a focused clinical examination of the entire lifecycle of M&A for each mega deal,
exploring all aspects of the process. The success of M&A are analyzed through two main research
approaches: event studies and financial performance analyses. The event studies examine the
abnormal returns to the shareholders in the period surrounding the merger announcement. The
financial performance studies examine the reported financial results of acquirers before and after
the acquisition to see whether financial performance has improved after merger. The relation
between method of payment, premium paid and stock returns are examined. The chapters also
discuss synergies of the deal-cost and revenue synergies. Mergers and acquisitions represent a
major force in modern financial and economic environment. Whether in times of boom or bust,
M&As have emerged as a compelling strategy for growth. The biggest companies of modern day
have all taken form through a series of restructuring activities like multiple mergers. Acquisitions
continue to remain as the quickest route companies take to operate in new markets and to add new
capabilities and resources. The cases covered in this book highlights high profile M&As and focuses
on the wealth creation for shareholders of acquirer and target firms as a financial assessment of the
merger’s success. The book should be useful for finance professionals, corporate planners,
strategists, and managers.
The Home Video & Cable Yearbook Apr 16 2021
Cable Television Apr 28 2022
Communication Technology Update and Fundamentals Sep 09 2020 Communication
Technology Update and Fundamentals has set the standard as the single best resource for students
and professionals looking to brush up on how communication technologies have developed, grown,
and converged, as well as what’s in store for the future. The 15th edition is completely updated,
reflecting the changes that have swept the communication industries. The first five chapters offer
the communication technology fundamentals, including the ecosystem, the history, and
structure—then delves into each of about two dozen technologies, including mass media, computers,
consumer electronics, and networking technologies. Each chapter is written by experts who provide
snapshots of the state of each individual field. Together, these updates provide a broad overview of
these industries, as well as the role communication technologies play in our everyday lives. In
addition to substantial updates to each chapter, the 15th edition includes: First-ever chapters on Big
Data and the Internet of Things Updated user data in every chapter Projections of what each
technology will become by 2031 Suggestions on how to get a job working with the technologies
discussed The companion website, www.tfi.com/ctu, offers updated information on the technologies
covered in this text, as well as links to other resources
Why TV is Not Our Fault Dec 13 2020 Dispels the myth that the television industry is giving
viewers the programming they want to see and, thus, we as viewers are responsible for the existence
of shows like "Fear Factor" and yet another "Survivor". Introducing us to the political economy of
television, the author covers programming and organizations that seek industry accountability.
Cable television regulation Jun 06 2020
Time and Media Markets Oct 11 2020 This edited collection examines time and its relationship to
and impact upon media industries, studying how the media industry views time and makes business
and economic decisions based on considerations of time. Contributions from an international set of
authors analyze time constraints and competition between different media; the quantity and quality
of time spent in media consumption, audience and readership time valuation/costing/pricing; and the
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emergence of new media businesses around individual time management. Specific topics examined
in the volume include: * a philosophical look at the concept of time and its application to media
markets; * temporal aspects of media distribution for the media industries, and how time affects
their activities; * the impact of increasing media industry consolidation and convergence on
managerial effectiveness; * approaches to time by CNN and its various cache of news channels, in a
managerial context; * the application of niche theory as a framework to examine competition
between the Internet and television; * Internet access in the United Kingdom and Europe, examining
the cost of time for online access; * the exchange of time and money in the television market for
advertising; and * a summary of research and an agenda for future research on the topic of time's
role in the media industry and markets. With its origins in the third World Media Economics
conference, held in 2000, Time and Media Markets is a distinctive and important collection
appropriate for scholars and advanced students in media management and economics.
Copyright Royalty Fees for Cable Systems Oct 03 2022
The Public Life of the Arts in America Mar 28 2022 Art and entertainment constitute America's
second-largest export. Most Americans—96%, to be exact—are somehow involved in the arts,
whether as audience participants, hobbyists, or via broadcast, recording, video, or the Internet. The
contribution of the arts to the U.S. economy is stunning: the nonprofit arts industry alone
contributes over 857 billion dollars per year, and America's fine and performing arts enjoy worldclass status. Despite its size, quality, and economic impact, the arts community is not articulate
about how they serve public interests, and few citizens have an appreciation of the myriad of public
policies that influence American arts and culture. The contributors to this volume argue that U.S.
policy can—and should—support the arts and that the arts, in turn serve a broad rather than an elite
public. Indeed, increased support for the arts and culture equals good economic and trade policy; it
also contributes to the quality of life and community, and helps sustain the creativity of American
artists and organizations. By encouraging policy-makers to systematically start investigating the
crucial role and importance of all of the arts in the United States, The Arts and Public Purpose
moves the field forward with fresh ideas, new concepts, and important new data.
Children and Television Feb 12 2021
The Essential HBO Reader Jan 02 2020 Essays on the history of HBO, a company designed to
please audiences instead of advertisers, and the impact of its distinctive programming:
“Recommended.” —Choice The founding of Home Box Office in the early 1970s—when it debuted by
telecasting a Paul Newman movie and an NHL game to 365 households in Wilkes-Barre,
Pennsylvania—was a harbinger of the innovations that would transform television as an industry and
a technology in the decades that followed. HBO quickly became synonymous with subscription
television—and the leading force in cable programming. Over decades, it’s grown from a domestic
movie channel to an international powerhouse with a presence in over seventy countries. It is now a
full-service content provider with a distinctive brand of original programming, famed for such
landmark shows as The Sopranos and Sex and the City. It’s brought us Six Feet Under and The Wire,
Band of Brothers and Angels in America, Curb Your Enthusiasm and Def Comedy Jam, Inside the
NFL and Real Sports with Bryant Gumbel, Taxicab Confessions and Autopsy, and multiple Oscarwinning documentaries. The Essential HBO Reader brings together an accomplished group of
scholars to explain how HBO’s programming transformed the world of television and popular
culture, and provides a comprehensive and compelling examination of HBO’s development into the
prototypical entertainment corporation of the twenty-first century. “An important assessment of the
original programming HBO has created in the past few decades?how these programs are derived
and what impact they have had.” —Choice “A thorough treatment of HBO’s programming . . . a
useful addition to a growing number of books about American television in the ‘post-network’ era.”
—American Studies
Who Owns the Media? May 30 2022 This thorough update to Benjamin Compaine's original 1979
benchmark and 1982 revisit of media ownership tackles the question of media ownership, providing
a detailed examination of the current state of the media industry. Retaining the wealth of data of the
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earlier volumes, Compaine and his co-author Douglas Gomery chronicle the myriad changes in the
media industry and the factors contributing to these changes. They also examine how the media
industry is being reshaped by technological forces in all segments, as well as by social and cultural
reactions to these forces. This third edition of Who Owns the Media? has been reorganized and
expanded, reflecting the evolution of the media industry structure. Looking beyond conventional
wisdom and expectations, Compaine and Gomery examine the characteristics of competition in the
media marketplace, present alternative positions on the meanings of concentration, and ultimately
urge readers to draw their own conclusions on an issue that is neither black nor white. Appropriate
for media practitioners and sociologists, historians, and economists studying mass media, this
volume can also be used for advanced courses in broadcasting, journalism, mass communication,
telecommunications, and media education. As a new benchmark for the current state of media
ownership, it is invaluable to anyone needing to understand who controls the media and thus the
information and entertainment messages received by media consumers.
The Definitive Guide to Entertainment Marketing Dec 25 2021 Entertainment Marketing NOW:
Every Platform, Technology, and Opportunity Covers film, cable, broadcast, music, sports,
publishing, social media, gaming, and more Reflects powerful trends ranging from smartphones to
globalization Demonstrates breakthrough strategies integrating advertising, promotion, PR, and
online content distribution By industry insiders with decades of experience as leaders and
consultants Entertainment spending is soaring worldwide, driven by new technologies, new
platforms, new business models, and unrelenting demand amongst seven billion consumers. That
means entertainment marketing opportunities are soaring, too. But this business is more complex
and competitive than ever–and it’s changing at breakneck speed. Now, two leading practitioners
show how to transform content into profits today and tomorrow…any content, on any platform, in
any market, worldwide. You’ll master innovative new ways to grab consumers’ attention and wallets
fast…make your experiences wannasee, haftasee, mustsee…drive more value through social
platforms, mobile technologies, and integrated marketing strategies…overcome challenges ranging
from bad buzz to piracy…fully leverage licensing, merchandising, and sponsorships…and
successfully market all forms of entertainment.
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